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MEDIA KIT

Smart Voices.
Meaningful Engagement. -
Superior Results.




WHERE INVESTORS ENGAGE WITH TRUSTED, INDEPENDENT VOICES

InvestingChannel at a glance

InvestingChannel (IC) is an exclusive publisher group that delivers data, content, and analysis tools that shape
investment decisions.

Our customized marketing solutions connect brands with highly engaged financial audiences in a contextually
relevant environment comprised of 75+ financial sites.

Some of our brand partners
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AUDIENCE

Our community by the numbers

Active traders Financial
and retail professionals

investors

15M Retail investors 310K Financial advisors

3M Active traders 120K Institutional investors
154K FINRA Registered
non-advisor decision makers

*Defined as users with more than $1M in investable assets (excluding home value).
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High Net Worth
individuals™ with
$IM+

108% More likely to have an
Annual HHI of $150K+

150% More likely to have
Investable assets $500K+

Small Cap
investors

1,000 Index

Private Equity

1,500 Index

Alternative Investments




AUDIENCE

The gold :
St a n d a rd i n B Average Minutes per Visitor
fi n a n c i a I B Average Minutes per Usage Day

33.2

B Average Minutes per Visit
engagement
When it comes to capturing

attention, we don't just
compete—we dominate.
Users spend more time on
our publishers’ sites than
any other in the financial
space. Our unrivaled
engagement makes
InvestingChannel the premier
destination for brands looking to
connect with the most engaged
audiences in finance.
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OUR PUBLISHER GROUP

How our publisher group amplifies your message

Exceptional
Data Collection

Our combination of expertise, community,
content and data-driven insights is uniquely
positioned to reach the right audience at the
right time— maximizing ROl and driving high-
qualified leads.

Some of our publisher partners

Unrivaled
Expertise

Our community of 20 million unique users
across our 75+ financial sites allow us to
continually build the most effective
environment to surround your brand and
products with investors in the right phase of
the decision process.
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Expanding
Ecosystem

Our exclusive access to a wide range of top-
tier publishers enables our predictive signals
to deliver unparalleled depth and precision.
This allows you to reach the right audience
with the right message, at the perfect
moment, maximizing engagement and
impact.
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Solutions that meet your needs

Precision Targeted Media

Harness the scale and proprietary data
of InvestingChannel with industry —
leading audience targeting across 100+
sites.

Video

We offer high impact video tactics,
including online Pre-Roll and custom
video programs.
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Growth Marketing
Opportunities

Measure your campaign’s effectiveness
through our available CPC, CPL, and
CPM solutions.

ﬁ

Custom Content & Creative

Let InvestingChannel tell your story
through the creation of content and
creative that is grounded in market

insights and designed to influence action.

DA

Email

Our leading voices in financial markets
create an alignment opportunity for
your brand to connect with investors
and finpros.

©

ExactMatch Offerings

Unlock precision marketing with highly
refined advisor outreach. Target and
identify advisors based on investment
focus, searched tickers, and engagement;
maximizing impact with zero waste.




OFFERINGS

Tactics to reach your audience

BANNERS
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Our Active 360° Fixed Income Approach

ol Street dnilts Hgherne

‘ Congress must act” an opinion piece published in the American Banker. Alex Ellwood urges [ESST———
‘ r | Congress 1o enact legislation regulating card-acceptance fees. B Corporations: A Potential Path To a Better
2 5 . Form of Capialism?

Hermes

LEARN MORE

Consumers take for granted the enormous convenience, security, value, and innovation provided
by America's payments industry. This has been all the more true during the Covid-19 pandemic,

when critical electronic payment systems have worked without a hitch. It would be put at risk.

We're invested in
active management.
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We believe our active fixed income approach is key to navigating today's
challenging bond market and adding long-term value. Our fixed income
i process i ive expertise, long iscipline and The it ely re; Naverihaloss, efforts 10 reghlate A 3
risk % canialtieon g Markik . The payments industry is fiercely competitive. Nevertheless. efforts to regulate it like a public

Emerging Markets ex-Sta
Owned Enterprises ETF

Take
utility aren’t new. In 2008, Senator Dick Durbin and Congressman John Conyers proposed
Learn More capping card-acceptance fees. In 2010 Durbin managed to include price controls on large,

politically-unsympathetic banks' debit-card fees in the Dodd-Frank Act.
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ustom creative solutions

BlackRock. T

Chart your course with private markets

Traditional stocks and bonds are under pressure in today’s volatile, inflationary market.
Consider allocating to private markets to continue delivering for your clients.

Navigating
private markets

Test out alternative strategies

How it works:

b 2

BlackRock. Access private markets. We make it easy to get started. Learn more >

J Investing

barchart
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Stocks | Futures | Watchlist | More v Q

ETFs Market Overview
Sun, Feb 6th, 2022

GO TO: | ETFs Market Overview

Most Popular ETF Funds

Name

S&P 500 SPDR
Nasdaq QQQ
Russell 20001
High v,?m Co
S&P S00 ETF V.
20+ Year Trea
Invst Grade C
S&P 500 Ishar.

S&P S00 Finan.

Last Change %Chg P

448,70

‘OPPORTUNITY IN
LOCAL EMD

ETFs Insights

International ETFs and the
price discovery mechanism>

Read More >

Alook what's b
tax efficiency

Watch Now >
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Thank you.

info@investingchannel.com
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